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A World of Fun ona String for Children of All Ages 


Smothers Brothers Brin 
“The Yo-Yo Man” to CB 


Almost 20 years ago, Dick and Tom Smothers hosted one 
of the top-rated, years-ahead-of-its-time shows on television, 
poking fun at anyone and everyone. Suddenly, without much 
waming, and despite top ratings for three years, CBS canceled 
the show for being too topical. 

The yo-yos at CBS who fired the Smothers Brothers have 
long since been replaced. The brothers are making their trium- 
phant retum to CBS this spring in a new, six-part series, “The 
Smothers Brothers Comedy Hour.” 

By itself, that news alone would be enough to thrill those 
of us who have been fans of Tom and Dick for almost 30 
years. But something new has been added to the brothers’ act 
since 1969. In the intervening years, Tom has become quite 
proficient with a yo-yo (see the story in the last issue of Yo-Yo 
Times) and, as a result, Tom and Dick are bringing bits and 
pieces of their famed “Yo-Yo Man” act to each episode of 
their new show. 

In each segment, Tom Smothers will demonstrate his yo- 
yo wizardry and answer letters from young yo-yoers. 

As we went to press, the first of the six weekly programs 
was scheduled to be broadcast on Wednesday, March 30, from 
8 to 9 p.m. Eastem and Pacific time. That date and time may 
change as a result of the television writers’ strike; check your 
local listings for the latest information. 

Address your yo-yo questions to: Tom Smothers, “The 
Yo-Yo Man,” c/o Cheryl Kagan, Rogers & Cowan Inc. Public 

continued next column 


Don Duncan Reenters the Yo-Yo 
Business with the Playmaxx Pro-Yo 


In the world of yo-yoing, no name is better known than 
Donald F. Duncan. It was Duncan who leamed of the yo-yo in 
1928 from the great Pedro Flores. Duncan masterminded the 
toy’s rise in the toy world, turning generations of boys and 
girls on to the retum top’s delightful capabilities. 

Duncan Yo-Yo was sold to Flambeau Plastics Corp. in 
1968, and Donald Duncan, Sr., died in 1971. The name Dun- 
can, of course, still appears on the millions of yo-yos sold 
each year by Flambeau. 

Duncan’s son, Don, was just one year old when his dad 
“discovered” the yo-yo in 1928. Now the younger Duncan has 
reentered the business with his new company, Playmaxx Inc., 
which he started earlier this year. 

Playmaxx’s main product, the Pro- Yo, is not new. After 
leaving Duncan Yo-Yo, “I began thinking of the yo-yo busi- 
ness again,” Duncan said in a recent interview with Yo-Yo 
Times. “I didn’t want to bring out just another yo-yo, so I 
came up with the Pro-Yo and got a trademark on the name. 

“At first I thought the best way was to license it to some- 
one else, who could manufacture and sell it,” he said. He 
formed Duracraft in 1979 to license the Pro-Yo. 

“I tried several arrangements {with manufacturers] but 
none of them was as lucrative as we hoped they would be. So, 

see DON DUNCAN continued on page 6 
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Tom (L) and Dick Smothers Bring Yo-Yoing to Network 


Relations, 10000 Santa Monica Blvd., Suite 400, Los Angeles, 
CA 90067. 

And, while you’re at it, drop a line to the executives at 
CBS and tell them how much you appreciate their bringing 
Dick and Tom back on the air. The address for letters of ap- 

reciation can be sent to: Lawrence Tisch, President, CBS, 
1 W. 52nd St., New York, NY 10019. 


Shoot for the Moon! 
“The Yo-Yo Man” Wants You 


“The Yo-Yo Man,” Tom Smothers, is looking for a 
youngster to star with him in the final episode of “The 
Smothers Brothers Comedy Hour,” which is scheduled to be 
taped in Hollywood in Ape. 

Basically, Tom is looking for a young teen or pre-teen 
(boy or girl) who is even better than he is on the yo-yo. The 
search has been a difficult one for two reasons: 

(1) Tom Smothers is one of the best yo-yoers in the 
world—certainly the most famous one, and 

(2) The yo-yo has not attained a mass-market popularity in 
this country in more than 25 years. As a result, few youngsters 
are sufficiently familiar with the yo-yo to have devoted the 
several years necessary to become outstanding yo-yo players. 

Nonetheless, the search goes on. If you are a young yo-yo 
wizard, or if you know someone who is, give us a call at Yo-Yo 
Times and let us know. We’ll forward the information along 
to the Smothers Brothers. But call quickly. The deadline is ap- 
proaching at warp speed. 


American Spinners Introduces 
One-Piece Wooden Yo-Yo 


If you’re one of those yo-yoers who believes that plastic 
yo-yos will never take the place of good old-fashioned 
wooden models, there is (as Gabriel Heater used to say) “good 
continued on next page 
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news tonight.” 

The newest manufacturer of wooden yo-yos is American 
Spinners, headed by 43-year-old Bill Cress, who comes to the 
yo-yo business from a background as a developer and builder. 

“I grew up in Queens in the ’60s and won some of the 
local Duncan contests,” Cress told Yo-Yo Times. “Then I put 
the yo-yo away until about two years ago, when my daughters 
(twins Phaedra and Juliet, now 15) became teenagers. One day 
we were talking, and I discovered they’d never seen a yo-yo 
and didn’t know what it was. Something I’d grown up with 
that my children knew nothing about. That bothered me. 

“TJ decided to get a yo-yo to show them, but I had to visit 
15 or 20 stores before I found one, a plastic Duncan....1 kept 
looking, trying to find a wooden one. It was about six months 
before I discovered that there were a few small manufacturers 
who were making them.” 

By that time, the yo-yo bug had rebitten him, as it has so 
many other former kids. In his case, the bug impelled him to 
get into manufacturing itself. But not the high-priced, special- 
ty yo-yos such as Tom Kuhn and the Country Woodshop 
produce. “We feel there’s a gap in the market for a medium- 
priced, wooden yo-yo of excellent quality. I want to be in 
every K-Mart, discount store, drug store and toy store in the 
country,” Cress said. “If I’m not selling 1 to 2 million within 
three years, I shouldn’t be in the business!” 

American Spinners’ wooden yo-yos come in two styles: 
The standard SpinMaster and the butterfly-shaped FlyMaster. 
Cress is targeting the mass market with three price ranges: the 
Standard, the Special and the Collector, priced at less than $5, 
$10 and $15 respectively. “They are as good or better than 
anything else made in their price range,” Cress said. 

The yo-yos are made in the U.S.A. out of one solid piece 
(not two separate halves joined to an axle) of hard rock maple. 
The yo-yos come in a variety of spectacular finishes. No plain 
wood look. Finishes include metal flakes, candy apple, daz- 
zler, holographs and “other exotic finishes” designed to appeal 
to a popular audience. 

“Because they are made out of one solid piece of wood, 
they ’re dynamically balanced,” Cress said. “Longer spinning, 
too.” Why one piece? “Because my daughter’s plastic yo-yo 
fell apart.” 

The SpinMaster models will have flat, raised panels on 
both sides that can be imprinted, using either silk screening or 
hot gold stamping. 

You won’t find the yo-yos in too many stores just yet. 
“We're about six months away from full production,” Cress 
said. (American Spinners, 57 Willowbrook Blvd., Suite 406, 
Wayne, NJ 07470, 201/785-8100 or 201/785-1555.) 


* 


ill Cress, president of American Spinners, displays a box full of 
prototypes. (Photo by Stuart Crump) 
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Duncan Toy Co. Blitzes the Nation 
with Yo-Yo Commercials 


As we went to press, Duncan Toy Co. had just begun its 
11-week blitz of commercials over local TV stations in several 
major markets and nationwide spots on four major cable net- 
works (WTBS, CBN, Nickelodeon and USA Network). 

Promotions in local markets began in January, with local 
TV advertising. In all, Duncan will promote locally in 
Southern California, Tampa/Clearwater/St. Petersburg, Dal- 
las/Fort Worth, Seattle, Chicago, New York and Boston. 
Demonstrators will be on hand at local toy, dime and drug 
stores, demonstrating yo-yoing and conducting contests, in the 
traditional way that yo-yos have been promoted by Duncan 
since the late 1920s. 

The eight-week TV ad promotion, which ends May 28, is 
expected to make (as they say in the advertising business), 
“1,120,000,000 kid sight impressions.” 

That impressive-sounding figure does not, unfortunately, 
mean that pep a ee kids will see the ad. Despite grow- 
ing evidence of a new baby boom, there are not yet that many 
kids in the U.S. no matter how many of them seem to be in 
front of you in line at the local Burger King. 

No. Instead, one kid seeing any of the 14 different Duncan 
ads 100 times counts as “100 kid sight impressions.” 

Couple all those ads with the exposure that the Smothers 
Brothers will be giving to our favorite toy, and it looks like 
1988 is the year the yo-yo should once again reach the heights 
of popularity that it has enjoyed in the past. (Duncan Toys 
Co., P.O. Box 165, Baraboo, WI 53913, 608/356-5551.) 


New Models, Old Favorites 
Highlighted at New York Toy Fair 


If you like toys, you'll love the annual New York Toy Fair, 
sponsored by the Toy Manufacturers of America and held this 
year in February. Everywhere, the word was that toys this year 
are going through a “back to the basics” movement. Precisely 
what those words mean is not clear, but we yo-yoers are ex- 
pecting our favorite, basic toy will be swept up in the excite- 
ment and propelled to new heights of popularity. As the 
Washington Post put it in the headline of its report from the 
Fair: “In Toys, What’s Old is New: Industry Returns to Low- 
Tech, Lower-Priced Playthings.” 

Three yo-yo companies displayed their wares. 

The Country Wood Shop of Arcade, N.Y., probably at- 
tracted the most attention, thanks to the almost-constant per- 
formances of the world’s greatest yo-yo wizardry at the booth 
by demonstrator Dale Myrberg. (See the separate story about 
Dale on page 8 in this issue.) 

The Country Wood Shop introduced its new Hum- 
mingbird Rainbow series of yo-yos. The wooden yo-yos fea- 
ture “eye-catching designs in sparkling metallic foils and fas- 
cinating laser-produced holographs” (to quote from the press 
literature, which expresses it better than we could). When 
played, the toys put on a dazzling display of color, “no bat- 
teries required.” They come in two styles: the Starburst and 
the Wizard, retailing for $4.50 and $5.00, respectively. 

The company also showed its new laminated Trickster yo- 
yos, which come in a variety of colored patterns. They retail 
for $7.00. (Country Wood Shop Ltd., P.O. Box 276, Arcade, 
NY 14009, 716/492-5120.) 

Duncan Toy Co. was on hand, introducing and reintroduc- 
ing several new types of novelty yo-yos. The three “new” 
high-tech yo-yos that made their appearance are the Mel-Yo- 
Dee Musical Yo-Yo (it plays the Duncan jingle when spun), 
the Satellite Yo- Yo (which lights up when spun; batteries in- 
cluded), and the Gold Award Yo-Yo (which is filled with “daz- 


zling gold metal flake’’). 

Another older, discontinued model that is being introduced 
is the butterfly-shaped, long-spinning Wheels Yo-Yo, which 
looks like two tires mounted together. It’s a great yo-yo for 
performing the Dragster trick described in our last issue. (Dun- 
can Toy Co., P.O. Box 165, Baraboo, WI 53913, 608/356- 
5551.) 

Even though Yomega Corp. did not introduce any new 
yo-yos (see the story about the Yomega—The Yo-Yo witha 
Brain® in our last issue), the Amaral brothers Len and Alan 
were on hand demonstrating that they have acquired great 
new yo-yo skills from constant demonstrations of their special 
patented yo-yo. 

The “brain” in the yo-yo is a clutch mechanism that 
operates on centrifugal force. As the yo-yo slows down, the 
spring-operated clutch closes in and stops the spinning, return- 
ing the top to your hand. (Yomega Corp., 1641 N. Main St., 
Fall River, MA 02720, 617/672-7399.) 


Meet Joe Radovan, the Royal Man 
Who Helped Make ’Yo-Yo’ Generic 


When we were kids, every Duncan Yo-Yo package had 
printed on it, “If it isn’t a Duncan, it isn’t a yo-yo.” Donald 
on Sr. trademarked the word yo-yo sometime around 

Anyone else who wanted to manufacture a yo-yo had to 
call it something else. “Return Top” and “Fly-Back Top” are 
two terms we remember from our youth. 

Joseph Thomas (Joe”) Radovan, who was born in the 
Philippines in 1908, started his career as a Duncan demon- 
strator after he came to the U.S. in 1930. “It was the depres- 
sion, and there was plenty of unemployment,” Radovan 
recalled during a recent interview with Yo-Yo Times. “The 
Duncan company needed yo-yo demonstrators, so I went over 
there and they took me. I stayed with them for about 5 years. 
They sent me to Europe, France, Paris, Brazil, Portugal—all 
over....We made about $15 a week.” 

A shrewd businessman, Radovan left Duncan in about 
1935 to start his own company, Royal Tops Manufacturing 
Co. For the next 30 years or so, his was one of the Duncan 
competitors that persisted in calling its products “yo-yos,” 
much to Duncan’s chagrin. 

“Duncan had registered the word yo-yo in about 1932,” 
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Joe Radovan demonstrates a Texas star with one of his Royal Yo-Yos. 
(Photo by Stuart Crump) 


Radovan recalled. “When I started making yo-yos, I couldn’t 

[legally] use the word because it was a registered trademark.” 
That didn’t stop him from doing so, however, because he was 
convinced that the word yo-yo, from his native Philippine !an- 
guage, was generic and could not be registered. 

Ultimately, the Duncan company challenged Royal and 
another competitor, Dell Plastics, in court. The battle raged for 
several years. Radovan recalls that defending his use of the 
term cost him more than $125,000. Duncan put something like 
$200,000 or more into the battle, which it ultimately lost. 
“The court said it considered the word ’yo-yo’ a generic 
term,” Radovan said. 

The fight almost drove both companies out of business. 
For all practical purposes, Radovan retired from the business, 
and the financial drain was one of the problems that eventual- 
ly forced Duncan to sell to Flambeau. 

“As it turned out, we should have let it go,” Don Duncan 
(Jr.) recalls. “If we hadn’t tried to fight it, the old company 
would probably still be in business. It was quite a drain on the 
company....At the time, however, we thought the trademark 
was our property and we tried to protect it. We didn’t an- 
ticipate that the courts would take it away. Today, anyone can 
use the word yo-yo.” 

Joe Radovan is now 79 years old and retired, living in 
Miami near his family, including his son, Tommy, who played 
a major role in helping Royal succeed during the ’50s. Joe still 
throws a good yo-yo although, unfortunately, not with the 
agility he showed during his prime. 


A Blast to the Past Brings 
Yo-Yoing to Disneylan 

“Yo-yologist” Dennis McBride and yo-yo pros Birt Stem 
and Michael Lee will join a host of other performers who will 
demonstrate their unusual skills (such as Frisbee and Hula 
Hoop) at the “Beach Party” segment of Disneyland’s “Blast 
to the Past” through May 22. Stem and Lee, who are both stu- 
dents at Azusa Pacific College in Azusa, Calif., will appear 
three days each per week. McBride will perform on Saturdays, 
except during Easter week, when he'll take a vacation and 
appear every day. Shows will be continuous each day from 
11 a.m. to 7 p.m. 
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How to Runa Yo-Yo Program at Your Summer Camp 
by Stuart Crump Jr, Editor, Yo-Yo Times 


A yo-yo class can add zest to the program of any summer 
camp, as I found out when I volunteered to teach a yo-yo class 
at my daughter’s camp last summer during family week. 

To find an instructor for your camp yo-yo program, ask 
around, especially among your friends who are over 40. You’ll 
be amazed to discover just how many bona fide adults leamed 
to be good yo-yoers when they were kids. 

If you find a “child of the ’50s” who knows how to yo-yo 
but just can’t commit the time necessary to teach your 
program, you can also use one of your younger camp coun- 
selors. Ask your older friend to teach the younger instructor. 
Find someone with enthusiasm for the job because enthusiasm 
is infectious. Almost any reasonably coordinated person can 
be taught the basic tricks in a matter of hours. With a few 
weeks of practice, they’ll amaze even themselves with their 
new-found dexterity. 

Once you’ve found your instructor, you’ll need to take 
care of a few preliminary details. 

First, list “yo-yo” in your camp catalog or brochure as one 
of the classes that will be taught during the summer. Advise 
the campers to bring their own yo-yos from home, or tell them 
they can buy one at the camp store. 

Next, you’ll need to lay in a supply of yo-yos in all price 
ranges. The less-expensive, plastic models are just fine for 
teaching beginners. The more expensive models make wonder- 
ful last-minute purchases for kids to buy when they discover 
they still have $10 or $20 in their store accounts just before 
they leave for home. Just be careful to avoid the cheap im- 
ports that cost about $1.00 and perform poorly or not at all. 

We had approximately 50 people (young and old) who 
showed up for at least one day of our week-long class, and the 
25 yo-yos I brought along were gone the first day. Make sure 
you have more than enough yo-yos to go around. 

You'll also want a supply of instruction books (available 
from Duncan for $1.00 each, or The Klutz Yo-Yo Book, $9.95; 
see separate story on page 5 in this issue) as well as extra 
strings. 

Yo-yoing was new to most of the kids, so we had to drum 
up some business for the class. At the opening lunch on Sun- 
day, the director announced that yo-yo classes would be given 
this week and invited all campers and their parents to sign up. 

I then demonstrated five or six tricks, giving a running 
commentary. The response was dramatic and totally unex- 
pected. So many kids showed up for the first class that I felt 
like the Pied Piper. Despite the popularity of video games in 
recent years, the yo-yo appeals to a basic instinct in all kids. 
The First Class 


The first class may be the most important one of all. It’s 
important to maintain a sense of discipline in a yo-yo class, 
which can be a difficult task. Insist firmly but lovingly that 
when the teacher is speaking to the class, all yo-yoing must 
cease and all eyes must be on the instructor. If necessary, take 
away the yo-yo of anyone who does not cooperate and hold 
onto it until after the formal instruction period is over. 

Even before I get into the basic yo-yo tricks, I like to ex- 
plain “the philosophy of yo,” my own variation on the theories 
developed by Tom Kuhn. Even though I approach yo-yoing 
humorously and a bit tongue in cheek, I like to stress that 
there is a serious side to yo-yoing, too. 

For example, I review the qualities that we will be learn- 
ing as we improve our yo-yo skills. The list includes dis- 
cipline, patience, unselfishness (i.e., watching out for others 
so we don’t hit them), control, self-control, coordination, 
gracefulness and confidence. I also stress that yo-yoing is fun. 

Also, I explain that none of us does anything perfectly the 
first time we try it, so don’t be disappointed and discouraged. 
I use the example of a little child learning to walk. To 
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dramatize my point, I stagger around the stage as if I were a 
little child and ask the youngsters if any of them had ever 
watched a little child leaming to walk. Does he step right up 
and put one foot neatly in front of another the first time? No. 
He wobbles back and forth and falls down, until he finally 
learns how to do it. Even after he leams he stumbles for a 
while until he becomes fully experienced and confident of his 
ability to walk. 

Likewise, you may find it difficult and frustrating to learn 
the yo-yo when you first begin playing with it, but as you 
begin to develop control, you’ll be amazed at what you can do 
with that little spheroid object. 

I also point out that they are learning to follow directions— 
virtually a lost art these days. They quickly learn that the 
closer they follow the directions, the quicker they will learn to 
yo-yo and the more fun they will have. 

Unfortunately, most kids will not g any of these 
philosophical points, but their parents will appreciate the fact 
that you are teaching their kids to think and not just another 
way to waste time. 

Because kids don’t like to hear too much philosophy at 
one time, I usually hit them with just one thought per day— 
the same thought at the beginning, during and end of the ses- 
sion. As I share the philosophical thought of the day, I explain 
why it is important to put yourself in the proper frame of mind 
before picking up the yo-yo and tossing it around. If you 
prepare yourself mentally, your performance will be much im- 
proved. This skill alsocarries over to later life. 


The Basic Techniques 

Just as the philosophy of yo has its basics, so there are 
basic maneuvers that must be mastered. I follow the Duncan 
Yo-Yo and Spin Top Trick Book. That booklet is available inex- 
ad and arranges the tricks in a logical, easier-tricks- 

order. Why reinvent the wheel? 

As I teach the basics, I stress how important they are to la- 
ter mastering more difficult tricks. I teach them iin this order: 

(1) Making the slipknot. 

(2) Putting the yo-yo on the proper finger: the middle 
finger, just below the first knuckle. 

(3) Winding up the yo-yo. Three methods: (a) Traditional 
wind-up method, wrapping the string around the yo-yo; (b) 
Better method for beginners: “Walk the tightrope.” (c) Best 
method: Hold the yo-yo tauntly at the end of the string, give it 
a snap spin with your free hand and then jerk it back up.. 

(4) Doing the “gravity pull,” the basic, simple yo-yo trick. 

(5) “Sleeping” the yo-yo. I explain that this is the most im- 
portant trick of all. It is important that they hold and throw the 
yo-yo correctly. Most kids will have trouble with this 
maneuver at first. Teach them to flick the yo-yo down firmly 
and strongly so it will spin, and then show them how to retum 
the yo-yo to their hand quickly when the string is jerked. 

Once they’ve leamed the basics, they’re ready to begin 
leaming some “real” tricks. Again, for ease in teaching and 
studying at home, I stick to the tricks outlined in the Duncan 
book: Walk the Dog, Forward Pass, Around the World, Lunar 
Loops (also called Loop the Loop), Astro Loops, Planet Hop, 
Orbit Launch and Rock the Baby. 

I also give them a firm but gentle warming to practice out- 
side, away from other people—and overhanging tree limbs. 

From here, you can teach just about whatever trick and in 
whatever order you be A few favorites: Rocket Launch 
(which is also called Round the Comer), the Monkey Climbs 
the String, Slurp the ce (a perennial favorite among the 
kids), Over the Falls, the Skyrocket, Sleeping Beauty (an im- 

ortant string-tightening trick), Land Rover, Eiffel Tower, 
og Bite, Three-Leaf Clover and Shoot the Moon. 

To Be Continued 


Yo-Yo Instruction Now Available 
on Videotape 


The world’s newest popular technology has now come to 
one of the world’s oldest toys. Not one but two videotapes are 
now available to teach you all the secrets of yo-yoing. 

Duncan yo-yo and spin top champion Tom Parks is the 
cog ay on a new tape “How to Be an Expert,” from Duncan 

0- Yo. Parks teaches about 30 yo-yo tricks, from the simplest 
to the more advanced. There’s also a section on how to run 
your Own yo-yo contest, as well as a section about how to 
leam the spin top, another popular Duncan product. 

The video tape is available in either VHS or Beta for 
$17.95 from Duncan Expert Tape, P.O. Box 165, Baraboo, 

WI 53913. 

“The Know-Yo, Yo-Yo Video” features pastor and former 
California state champion Dennis McBride. “The tape grew 
out of my Hawaii experience last year,” McBride told Yo-Yo 
Times. McBride was one of two professional yo-yoers (the 
other was Michael Lee, a college student) mentioned in the 
lead story of our last issue who helped foment such a pas- 
sionate love for the yo-yo in Hawaii that one-third the popula- 
tion purchased yo-yos. 

McBride’s tape starts and ends with a dramatic demonstra- 
tion of his yo-yo prowess, beautifully choreographed to 
music. In between, it runs through the basic, intermediate and 
advanced tricks, up through the two-handed tricks. 

The tape is available directly from McBride for $25 plus 
$3 shipping and handling. Write to: The Know- Yo, Yo-Yo 
Video, 27746 N. Santa Clarita Rd., Saugus, CA 91350. 


Letter to the Editor 


To the Editor: 

Besides being a devoted yo-yo enthusiast, I’m also a yo- 
yo collector. Thus I especially welcomed my first issue of Yo- 
Yo Times. Here are some thoughts on what I would like to see 
in your publication. 

How about a feature each issue on a particular yo-yo of 
the past? While I still love some more contemporary yo-yos to 
add to my collection, I am beginning to turn my attention to 
finding “antique yo-yos.” 

In particular, I have one with a red half and a blue half 
with this imprint on the blue half: “Style 55—-Champion— 
Retum Top.” I would like to know who manufactured it and 
when, etc. George Maiko’s book (The One and Only Yo-Yo 
Book) does not show such an imprint. 

The identification of old yo-yos could be a regular feature 
for Yo-Yo Times. 

Also, how about a column or feature that helps yo-yo col- 
lectors like me find, locate and obtain older yo-yos? For ex- 
ample, I’m anxious to get my hands on some old Duncan 
models in good condition, such as the No. 44 Beginner’s Yo- 
Yo, the No. 33 Genuine O-Boy Junior Yo-Yo; the No. 77 
Original Tournament Yo- Yo; the “Satellite,” the “Sonic Satel- 
lite” and the “Mardi Gras.” I’ve written the Fambeau Com- 
pany but have not had a response yet. 

I'd like to hear about other yo-yo collectors and their col- 
lections. 

The Reverend Jim Kellaway 
913 Sylvan Ave. 
Fairmont, WV 26554 


Jim: You have given us a few great ideas. We, too, like to 
collect old yo-yos. Any other readers like the idea of a regular 
feature on collecting? Anyone want to volunteer to write it? 
Drop a line to the editor. 


The Newest One Piece 
Wooden Yo-Yo 


¢ dynamically balanced e rhinestone & hologram finishes 
* tournament quality * private labeling available 
e spectacular finishes e made in the USA 


American Spinners 

57 Willowbrook Blvd. Suite 406 
Wayne, NJ 07470 
201-785-8100 

Ask for Bill Cress 


Yo-Yo Books 


So far as we know, at the present time only two books are 
in print that will teach you about yo-yoing. Unfortunately, 
several excellent books that came out during the last 20 years 
or so have been withdrawn from print by their publishers be- 
cause they did not sell during the yo-yo’s “down” period from 
about 1974 through 1986. 

The Duncan Yo-Yo and Spin Top Trick Book is a “giant 48- 
page trick book” that covers all the basic and advanced tricks 
you’ll need to know to become a “grand master.” Its cover 
price is $1.50, but it’s available for a special price of $1.00 
rtd from Duncan Toy Co., P.O. Box 165, Baraboo, WI 
53913. 

The Klutz Yo-Yo Book, which we profiled in our Spring 
1988 issue, is available in most popular book stores and has 
been selling like you-know-what. It includes a wooden yo-yo 
specially made for it by The Country Woodshop. If you can’t 
find a copy in the store, you can purchase it directly from the 
publisher for $9.95 plus $1 shipping and handling. Write to: 
Klutz Press Inc., 2170 Staunton Ct., Palo Alto, CA 94306, 
415/857-0888. 


The Yo-Yoing Salesman 


His yo-yo has helped make David Devlin of Lawren- 
ceville, Ga., a top salesman. 

“If I’m standing there trying to figure out what to do about 
my next client, I start yo-yoing,” Devlin explained in a recent 
interview with Yo-Yo Times. “Yo-yoing helps free up my mind 
so I am able to think more clearly....It relaxes me and helps me 
plan my next move.” 

Devlin sells weather information to the television indus- 
try—a hotly competitive business to be in. “I’ve discovered 
that after playing with my yo-yo for a while, I come back to 
the phone more relaxed and confident,” said Devlin, who is 
left handed but yo-yos with his right hand. 

You don’t have to be a yo-yo whiz to take advantage of 
the yo-yo’s intelligence-enhancing properties, he explained. 
“T’m not that good,” he said. “Mostly I just do the tricks I 
learned when I was kid. I stood in front of the five and dime in 
Jenkinstown, Pa., with the Duncan man many times. I almost 
won a bike once.” 
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DON DUNCAN; continued from page 1 


after our agreements ran out late last year, we formed 
Playmaxx.” 

The new Pro-Yo uses the “same product and the same tool- 
ing,” but now “we’re in control of it. We formed Playmaxx to 
wipe the slate clean and start over again. 

“T don’t think of this as a new career. I’ve always been 
interested in the yo-yo. There was a lull [in the growth of 
the yo-yo] in the 1970s. The yo-yo traditionally has not been 
a product that’s needed or essential like food, housing or 
clothing. 

“Also, it’s not something you can just pick up and play 
with. It has to be leamed,” he continued. “Kids have to learn 
how to do a couple of the basic tricks in order to get involved. 
So unless someone is teaching them how to do it, the sales 
dwindle. Some manufacturers seemed to think that if you put 
the toys on the shelves, that’s all there was to it. I think that 
had something to do with [the decline in sales]. 

“Also, there were some other factors in the ’60s that con- 
tributed to the [decline in sales of the yo-yo]. Even the growth 
of TV. Kids weren’t together as much as they had been in ear- 
lier years.” 

But Duncan sees a major revival of interest in the yo-yo 
underway. “There’s been a resurgence of ’back to the basics’ 
toys at the Toy Fair this year and last year, and the yo-yo cer- 
tainly is a basic toy. I like to think of it more as a sporting 
good than as a toy.” 

A sporting good? “Yes. It’s challenging, it takes skill to 
operate and learn, it’s competitive, it teaches hand-eye coor- 
dination and it gives the user a sense of accomplishment,” 
Duncan said. “To me, things like that make it a sport, as op- 
posed to toys that don’t take as much skill to use.” 

He compared the yo-yo to the Frisbee. ““Whammo has suc- 
cessfully promoted the Frisbee both as a toy and as a sporting 
good. Frisbees are sold in both types of stores. Juggling is 
another skill that falls into both categories. Also, certain 
games, such as paddle balls. I’d like to see yo-yoing in the 
ij — maybe the Special Olympics.” 

at makes Duncan’s new product different from earlier 
yo-yos? “The key to a good working yo-yo is the relationship 
between the width of the string groove, the string and the size 
of the axle,” Duncan said. “If the relationship is correct, the 
yo-yo works beautifully. If not, it’s frustrating for the kid.” 
The Pro- Yo axle has a space grove in it and “shoulder” that 
prevent the yo-yo from twisting, plus a hex axle that keeps the 
whole unit aligned. 

It also uses a heavier concentration of plastic around the 
rim, which gives it more inertia and a longer spin. “The record 
spin on a production model Pro- Yo is 52 seconds,” Duncan 
said. “I’m lucky if I can do half of that.” 

The Pro- Yo has a slightly different feel to it that takes 
some getting used to. Pro-Yo’s retail price is $3.89, which in- 
cludes a patented holster that clips onto the belt and makes the 
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Wooden Competition Yo Yos 


LIMITED - CLASSIC - TRICKSTER 
STARBURST - WIZARD 


Country Wood Shop, Ltd. 


32 WATER STREET, P.O. BOX 276 
ARCADE, NEW YORK 14009 


(716) 492-5120 
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Don Duncan shows two of his Pro-Yos (bottom) plus the belt clip that 
comes with them. (Stuart Crump photo) 


yo-yo easier to carry. 

Part of Playmaxx’s promotional efforts will be similar to 
those that have worked successfully in the past. Other new 
promotional ideas, however, are in the works—ideas that “are 
a little different from the way we have done it in the past.” 
Stay tuned. (Playmaxx Inc., 1701 E. Factory Ave., Suite D, 
Tucson, AZ 85719, 602/623-9981.) 


How Do You Spell “Yo-Yo”? 


The question, “How do you spell ’yo-yo’?” may seem like 
a trivial one, but we gave it quite a bit of thought before final- 
ly committing ourselves to using the hyphen. Most dic- 
tionaries show it hyphenated; some, however, do not (”yoyo”). 

The only problem we’ve encountered with this word is the 
fact that our word processor’s spell checker refuses to acknow- 
ledge the existence of the hyphen. As a result, it is constantly 
telling us that “yo” should be spelled “you” and would we like 
it to make the correction for us? When we tell it “no,” it 
threatens to report us to our 10th grade English teacher. 

Even more complicated is the question of using the word 
as a plural noun and as a verb in various tenses. We have seen 
the plural spelled “yo-yoes,” but we don’t like it. We prefer 
“yo-yos.” Other noun forms: “yo-yoer,” “yo-yoers.” Verb 
forms: “To yo-yo,” “yo-yoed” and “yo-yoing.” 

We particularly like Dennis McBride’s term; he calls him- 
self a “yo-yologist,” which he defines as “practitioner of the 
ancient art of yo-yo spinning.” Tom Kuhn has opted for the 
simpler, one-syllable variations in some of his writings: “yo,” 
“yoer,” “yoing” and so on. Are there any other creative varia- 
tions on the word “yo-yo” floating around out there? Please 
let us know. If possible, let us know who coined the word, 
how it is used, how it is defined and so on. 

Anyone wishing to argue these spellings may direct a 
nasty letter to the editor. But do so quickly because once this 
newsletter gets established as the industry’s leading publica- 
tion (which it is now by virtue of being the only one), it will 
be too late to change. 

Don’t say you weren’t wamed. 


Coming Up in Yo-Yo Times: 


¢ The Latest from The International 
Yo-Yo Institute, Chicago, III. 


How to Teach Yo- Yoing at Your 
Summer Camp, Part I 


Interviews and Tips with World- 
Class Yo- Yoers 


How to Put Together Your Act 


Yomanship and the Art of Show- 
manship 


How to Run a Yo-Yo Contest 
The Quest for the Ideal Yo-Yo 
New Tricks and New Techniques 
How to Avoid Yo-Yo Injuries 
The Philosophy of Yo 


How to Carry Your Yo-Yo 


What good is a yo-yo if you can’t carry yours with you 
everywhere, ready to pull out on a moment’s notice? 

If you’re a female, you can easily slip one into your purse. 
The males generally resort to using their pockets, which may 
seem more convenient but can, in fact, be less satisfactory. 
Even though yo-yos are small, they create an appearance of 
bulk in your pocket and make you look like you’re carrying a 
concealed weapon or a can of chewing tobacco. 

We know of two belt holders that are designed specifically 
for the yo-yo. The Pro- Yo (see separate story on page | in this 
issue) comes with a plastic clip-on belt bolder. Tom Kuhn sells 
a beautiful leather case for $5.00 plus $2 shipping and han- 
dling that holds one of his custom yo-yos neatly on your belt. 

Our favorite case, however, is not designed for yo-yos at 
all but performs that job perfectly. It’s called The Beeper Tote. 
It’s a belt case originally designed to hold a pager. The black 
vinyl case protects the pager (sometimes called a “beeper’’) 
from “sharp objects, dust and rain” —the very same elements 
that can reek havoc on a yo-yo. A velcro strap secures the 
pagers or yo-yos in the pouch. 

When we first ran across the Beeper Tote, we immediately 
recognized its potential as a yo-yo holder, We’ve been carry- 
ing our yo-yos in one for almost six months. We use it to carry 
not one but two yo-yos, plus an extra spool of yo-yo string. 

If you’d like to try one out, they ’re not expensive. The 
manufacturer has arranged to make Beeper Totes available at 
a special price to readers of Yo-Yo Times—-for a limited time 
only. The cost is $4.50 plus $1.50 shipping and handling per 
case. Shipping charges are included if you buy more than 10 
units at one time. The cases will cost you more if you buy 
them from a paging company. 

The manufacturer, United Communications, also makes 
several other cases out of leather. We’re looking into them 
now and will let you know if some of the other models also 
make good yo-yo cases. (United Communications Internation- 
al Inc., P.O. Box 16881, Orlando, FL 32861, 205/351-3965.) 


Tom Kuhn Custom Yoyos Ltd. 
2383 California St. 
San Francisco, CA 94115 


(415) 921-8138 


CALL OR WRITE TODAY FOR FREE CATALOG 


How to Subscribe to Yo-Yo Times 


This is the second issue of Yo-Yo Times. The response to 
our first issue, the Spring 1988 preview issue was tremendous! 
We had planned to begin regular, bimonthly publication in 
June, with eventual plans to increase the frequency to month- 
ly. However, the response has been so overwhelming—and 
the news so abundant—that we decided to put out the second 
issue much sooner. We still plan to bring out the next issue in 
June. We just wanted you to know that all paid subscribers 
will get at least six issues with their one-year subscription— 
and maybe (indeed, probably) a whole lot more than six issues. 

Please let your friends know about us even as you let them 
in on the fun-filled, exciting world of yo-yoing. 

If you are not yet a subscriber and would like to become 
one, fill out the coupon on the back page of this issue and 
return it today. 

If the coupon is missing or if you don’t want to cut your 
copy, simply send us all the requested information on a 3x5 
index card or on a plain piece of paper along with your pay- 
ment to: Circulation Department, Yo-Yo Times, Creative Com- 
munications Inc., P.O. Box 3190, Oakton, VA 22124. We’ ll 
see that you receive the newsletter that’s almost as much fun 
as yo-yoing itself. 


Share This Issue With Your Friends 


If you love the yo-yo as much as we do, and if you loved 
this issue of Yo-Yo Times, please share it with your friends. 
But don’t stop there! Invite them to send for their own sub- 
e’re happy to enter a subscription for any genuine yo-yo 
lover. See the coupon on the back page for details. 


YOMEGA— 
THE YO-YO WITH A BRAIN® 


Executive edition—black watchcase, 
Brass plated ball bearings 
and springs, clear clutch. 


To order send $19.95 each 
plus $2 shipping and handling to: 


Yomega Corp. 
1641 N. Main St. 
Fall River, MA 02720 


(Mass. residents add 5% sales tax) 
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Dale Myrberg: The Best Yo-Yoer in the World? 


There hasn’t been a world yo-yo championship in more 
than 20 years, so laying claim to being the best yo-yoer in the 
world is not subject to proof at the present time. But many 
who have seen him and are familiar with the styles of the 
world’s greatest yo-yoers agree that they’ve never seen 
anyone better than Dale Myrberg of Salt Lake City, Utah. 

Indeed, Myrberg makes no such claims himself. A modest, 
unassuming man of 46, Myrberg spends his days on his “real” 
job as a senior project sponsor for the transmission department 
of Utah Power and Light in Salt Lake City. 

His card does proclaim him “Utah’s World Class Yo-Yo 
Champion,” a title he acquired from winning the state cham- 
pionship when a kid. “I quit yo-yoing in high school,” he told 
us during a recent interview. “But then I picked it up again 14 
years ago.” . 

In all, Myrberg can do some 140 tricks, including “every 
two-handed trick I’ve ever heard of or heard that anyone else 


can do.” One of his original tricks is to loop the loop through a 
hi a maneuver he calls “loop the hoop.” He has devised a 
30-40 minute program that he performs for parties, picnics 
and other special occasions. 

“T do the same show for adults that I do for kids,” he ex- 
plained. “I start off by telling them a little about myself, then I 
tell the history of the yo-yo. Then I get into a bit of instruction 
and finally get into all the advanced tricks. I’ve never been a 
traveling professional’ per se” although he has worked fre- 
peat as a demonstrator for Brad Countryman of the 

‘ountry Wood Shop at trade shows such as the recent Toy 
Fair in New York, where we saw him in action. 

One of his most thrilling memories is performing on stage 
with country-music great Roy Acuff, who is also a yo-yoer. 
His next dream is to perform with Tom Smothers. (Dale Myr- 
berg, 2249 S. 20th E., Salt Lake City, UT 84106, 801/485- 
1176.) 


Trick of the Month: 
Halley’s Comet 


Most tricks-—-even those that are easy to per- 
form—are difficult to describe on paper. Halley’s 
Comet is easy to describe but difficult to per- 
form—aunless, of course, you have mastered both 
maneuvers. 

Start by throwing the yo-yo out to the side. 
Loop it around the index finger of your other hand 
and catch it, still spinning, on the string, as if you 
were starting to perform the man on the flying 
trapeze. 

Next, form a small, one-handed star with the 
five fingers of your yo-yo hand. 

Presto! You have Halley’s Comet. 

As the yo-yo slows, flip it up in the air as you 
release the star. Snap the yo-yo back to your hand. 

To see Halley’s Comet performed by an ex- 
pert, see the photo of Dale Myrberg that accom- 
panies this article. Dale is the one who taught us 


(Photo by Stuart Crump) _ this trick. 


SUSCRIBE TODAY 


[ ] YES! I am a confirmed yo-yo nut! Please enter my subscription to Yo-Yo Times newsletter. Enclosed is my 


payment for my subscription as follows: 
Eighth grade or younger 


2 years ... $18.00 


1 year . .. $10.00 


(photocopy of report card or other proof of age required) 


High school, college or senior citizen 


Bona fide adult of indeterminate age 


1 year . .. $18.00 
1 year... $24.00 


2 years . . . $30.00 
2 years . .. $40.00 


Mail this coupon today to: Yo-Yo Times, P.O. Box 3190, Oakton, VA 22124-9190 


Page 8 — Yo-Yo Times/April-May 1988 


